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ART
as

TOOL

for:
Team building
Decision making in complex systems
Back-casting processes

Innovation facilitators use art works
to add a new dimension to their
core-expertise

ART
as

TREASURE

about:
Art & aesthetics, art styles,
Art as social critique
Visual literacy

Van Abbe staff increases
understanding of art through
(cultural) education

MUSEUM
as

LAB

for:

Co-creating transition pathways
“Theme-godparenthood”
Co-created exhibitions &

experiences

Stakeholder groups collaborate on
cultural change required to innovate
towards sustainability

MUSEUM
as

TREASURE CHEST

about:
Formulating relevant questions
Publications: lectures, speeches,
texts, books, story lines / narratives

Van Abbe staff use the institutional
structure to disseminate knowledge
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Prachig voor boven je bed. =
Maar als externe communicatie vrij nutteloos.
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eindhoven

05.07 - 12.10.2014 .

positions

Lawrence Abu Hamdan
Céline Condorelil
Bouchra Khalili

Charles van Otterdijk
Kokl Tanaka
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the new conference for
a digital renewal in culture
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Culture \
a smartplaces conference
ZKM Karlsruhe, Germany
march, 1 2 2018 =)\
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CHANGE MANAGEMENT

1. Customize - AGENCY
2. Apply - STRATEGY
3. Analyzei CRITICALITY
4. Exchange - EMPATHY
5. Training - DEVELOPMENT

SMART
PL/CES



Change Caleidoscope

Like - Comment - Share
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